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- Lighting-up time

Neon brights for the new season

DRIVEN MAN
Sebastian Vettel’s rise from kid in a kart
to F1 world champion

DOWN TO THE LAST DROP
The water disaster that threatens the
return of the Dust Bowl

FOOD & HOME
Rose Prince’s recipes for March; an
eco-house with living walls



estled among the sunny streets of Venice
NBeach in California, Paul and Cicek

Bricault’s home has a life of its own.
That’s because so much of it is actually living and
breathing, from a large rooftop garden that has
a highly productive vegetable patch to three outer
walls that sprout sedum and other succulents.

‘We feel quite protective, especially about the
green walls] says Bricault, who has two young
children, a daughter, Melise, six, and a son,
Destin, four. ‘It is truly a living thing and does
need looking after. I always say to my wife that
the green walls are our third child, because we are
constantly tweaking them or adjusting the water.’

Clad in preplanted panels that are fed with
captured rainwater, these ‘living walls’ are not
only naturally insulating but they also do their bit
for the environment by converting carbon dioxide
back into oxygen. From an aesthetic perspective,
they soften the modern architecture that lies
beneath. They generated so much interest among
locals that at one point the Bricaults even hung
up a small dispenser holding leaflets about the
planting system that they had used.

But the walls are only part of a series of
commonsense green measures, from natural
ventilation to an array of solar panels on the roof
that supply much of the Bricaults’ electricity.
‘Cicek especially has always been eco-conscious,’
says Bricault, who teaches in the graduate school
of film and television at the University of
Southern California. ‘But it accelerated when we
saw [Al Gore’s eco-awareness film] An Inconvenient
Truth together. It was as though she had just
found religion. It started with small things like
recycling and composting but grew bigger. She
would even check out the paint that the decora-
tors were using when they were doing the house
to make sure it was green.’

When the Bricaults bought the house 10 years
ago it was an ordinary home that had begun life

Growth
area

Living walls and a thriving
roof garden give a green
tinge to a modem home in
California. By Dominic
Bradbury. Photographs by
Richard Powers

Linking the new extension with the original
house, the ‘breezeway’ doubles as a
playroom and acts as a natural air-
conditioning system, drawing in coo! air and
expelling hot air through a skylight

at the summit of the sculpted stairway,
designed by Marc Bricault
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as a bungalow, dating from around 1910, which
bad just been extended by a developer. With a
growing family, they began to think about extend-
ing further, and turned to Paul’s brother, Marc,
an architectural and furniture designer based in
Vancouver, Canada, where the brothers grew up.

‘Our parents worked for the environmental
department,” Paul says. ‘A walk in the woods with
our father was always fascinating because he
would point out bugs and insects, and give you
the Latin name of every plant and tree. I don’t
think I really appreciated it until I was older and
realised that it was quite an education. I was also
my father’s assistant in the back garden, tending
to the garden, planting and watering.’

Marc came up with ideas for a dramatic two-
storey extension — complete with green zones of
all kinds — that would allow the house to extend
into the back of the site towards a rear alleyway.
The new elements of the house wrap around a
courtyard garden that provides a secure play area
for the children, while also leading into a long
‘breezeway’ through a set of opening glass doors.
This open hallway sometimes doubles as a play-
room, and also a natural air-conditioning system:
it draws in cool air, while hot air is thrown out of

‘It is truly a living thing
and needs looking after.
I always say the green
walls are our third child’

Clockwise, from above light floods the master
suite in the new extension through a window of glass
tiles; living walls, planted mainly with sedum, cloak the
extension; the sofa in the living area is by the Italian
manufacturer Flexform; the dining table was designed
by Marc Bricautt, the chairs by Matteo Grassi

a skylight at the summit of a sculpted stairwell.

The new extension also holds extra bedrooms
on the upper level, including a master suite com-
plete with a large bathroom. The space is lifted
by a window of glass tiles, designed in homage
to the crystalline qualities of Pierre Chareau’s
Maison de Verre in Paris. Being right at the back
of the house, the bedroom is a quiet haven, the
old main bedroom at the front has been turned
into guest quarters.

‘It has its own entrance so guests can come and
go as they please,” Bricault says. “‘When we had our
bedroom in there we did sometimes go to sleep
with the sound of the traffic, even though it’s not
a busy street. Now we are up at the other end of
the house it really is a sanctuary.’

But it is the gardens that have made the biggest

TELEGRAPH MAGAZINE 7



Above the playhouse at the side of the

house was made from materials left over from
the building work. The ground is coated in
recycled, shredded car tyres. Right the sedum
walls are naturally insulating and do their

hit for carbon conversion

difference to the family’s day-to-day lives. The
green walls did take a battering last summer,
when the irrigation pipes were-left off following
maintenance work. But they are now back to
health, and the Bricaults are looking at using
recycled grey water to help keep the living walls
happy. The rooftop vegetable garden, meanwhile,
has been a big hit with the whole family, taking

Bricault back to the days of his own childhood
when he helped his father, as well as feeding into
a love of cooking.

‘Now my kids come up to the garden with me
every weekend and plant things,’ he says. “They
also like to eat the food that comes from the roof,
and the great thing about being a gardener in
California is that you can be pretty inept and still

Advertisement feature

Make your conservatory a true haven

Bespoke blinds are
a perfect answer.
By Janet Preston

It took careful planning to turn
my conservatory into my favourite
room. To create a stylish and
relaxing space, I decided to install
high-quality blinds via the
bespoke service offered by
Thomas Sanderson.

Europe’s largest supplier of
bespoke blinds and shutters for
the home and conservatory, the
company prides itself on delivering
exceptional customer care, and
its conservatory blinds are
available in three types and more
than 1,000 style, colour and fabric
combinations.

Each blind is individually
designed, measured, handcrafted
and installed and can be made to
fit any size or shape window
or roof panel. I had the choice
of installing pleated or pinoleum

B = . W
Take sanctuary: pleated conservatory biinds

Towin consérvatory blinds worth £2,500, visit telegraph.co.uk/thomassanderson

blinds. Pleated blinds are the
original and best
be %:;ndcraﬂed to fit the shapes and
: _ || angles found in conservatories.

e - They offer superior sun and
L are protection and come in more
an 200 colours and styles. Each

T blind is slim and discreet, made to
s measure and fitted precisely into
the rebate of the window, and is
available with Thomas Sanderson’s
exclusive Platinum Power system
which includes remote control and
wall-mounted timers.

Pinoleum blinds create a classic
look. Often called wood-weave or
colonial blinds, these are made of
meticulously woven eco-friendly
woods, in almost 1,000 designs and
shades. They are easy to operate —
whether motorised or manual.

1 opted for pleated blinds and
thanks to the guidance of Thomas
Sanderson, I now have a tranquil,
temperature-controlled space.

‘| | © Formore on bespoke conservatory
1| | blinds, call Thomas Sanderson
on 0800 051 7702

Win £2,500
worth of
conservatory
§ blinds

e, which can

To celebrate its 20th
anniversary year,
Thomas Sanderson is
offering Telegraph
readers the chance to
win £2,500 worth of
conservatory blinds.

The winner will receive.
a conservatory blinds
makeover - with blinds
to the value of £2,500 -
while all entrants will
receive a £250 voucher
to use when purchasing
Thomas Sanderson
conservatory blinds.

To enter and for full
terms and conditions, go

to telegraph.co.uk/
thomassanderson

Thomé/mz{e/lfm




Paul Bricault’s home truths B
The “living walls’ push the envelope in
eco-possibilities and serve as an inspiration
for further inroads. They beautify not only e
our garden but also the public view. :
The one thing that we would change
about the house would be having a better
view of the ocean.

Our favourite space is the breezeway, k :
or garden room, that seamlessly connects 1380
the outdoors and interior. s
We are putting in a fire pit — yes, it does get

cold occasionally in LA — and a sandstone

patio with succulent garden in the courtyard. y A s
For the present our favourite designer is s g & % Y
Marc Bricautt, of course. For the past, it would 5L - ‘ N
be Charles Eames and Carlo Mollino, because

of their holistic approach and their focus on

innovation without sacrificing comfort. s
Our top interiors tip is not to buy any major "
piece of furniture until you've lived in the space S\ T e
a little to get a sense of how you wilt use it and

what will best conform to your lifestyle. N
Our biggest investment was the sculptural e i e SRR S Riett ; -
steel and walnut staircase that winds up
to the roof from the first floor to sweeping
views of Veenice on the roof. Kudos to my

B
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Paul and Cicek Bricault with their children,
Melise and Destin

and it has dramatically extended the children’s
vegetable portfolio.”

brother, who designed it.

Compromise to achieve balance, but never
compromise your principles. In the context of
home design, it's possible to be green without

abandoning a core design aesthetic.

succeed. If I have something like eggplant bought
from a store, the children will turn their noses up
at it. But if I say that it came from the roof, then
their eyes light up and they get excited and want
to try it. It’s been great for us to eat what we grow,

Bricault Design: bricault.ca. The Bricaults’

home appears in ‘New Natural Home’ by Dominic
Bradbury and Richard Powers ( Thames &
Hudson, £19.95), which is available for

£17.95 plus £1.25 p&p from Telegraph Books
(0844-871 1515, books.telegraph. co.uk)

Advertisement feature

Nothing beats the wonder of
discovering a new destination or
experience for the first time and
on a P&O Cruises holiday you can
expect new discoveries every day.
Imagine the awe of sailing into
Venice at sunrise with an aerial
view of the city from the top deck
of your gleaming ship. Or how
about exploring beautifully
preserved historic cities,
such as enchanting
Dubrovnik and beautiful
Korcula? Throughout
the summer, the
P&O Cruises fleet of
seven ships visit a plethora
of Mediterranean, European,
Baltic and fjord destinations.
With Britain’s favourite cruise
line, enjoy exceptional service and
traditions such as afternoon tea
and the captain’s cocktail party
alongside silver service dining and
entertainment, including West End

’"/style shows, comedy and cabaret.

The largest ships in the
P&O Cruises fleet are Azura and
Ventura, each offering an
incredible range of venues and
entertainment. Choose Azura for
Michelin-starred dining by Atul
Kochhar and wine appreciation at

/ acniseisawonderfulwayﬂ:e

Set sail for a holiday of a lifetime

The Glass House by connoisseur
Olly Smith. On Ventura, Marco
Pierre White’s restaurant offers a
menu of Mediterranean delights.
Holidays start from only £699

for seven nights, full board

— so book your holiday now for
memories to last a lifeime.

For details, call 0845 3 554 444, visit www.pocruises.co.uk or see your ABTA agent

: WIN a15-night cruise

i Complete this coupon to be entered into this free
i prize draw to win a 15-night Caribbean holiday. For a
! P&O Cruises brochure pius free prize draw entry, call
| 0800 11 4141* quoting TTEAQS, visit www, :
| pocruises.co.uk/summer or complete and retum
! this coupon to P&0O Cruises, PO Box 3629,
! Swindon, SN3 98D.

Title: Forenames:
Surname:
Address;

Postcode:
Telephone:
Email:
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Data protection !
P&Q Cruises is a Carnival pic brand. Carnival pkc and |
other Camival group companies (including those in the US) :
may wish to contact you with information and offers from !
P&O Cruises and other Camnival group cruise brands (see !
carnivalukgroup.com for details). By returning this coupon |
you will be indicating your consent to being contactedby |

post, email and/or telephone unless you tick the relevant
boxes betow.

NoPostl  No Tetephone(l

TERMS & CONDITIONS: 1. The closing date for the drany is 30 August
2011, 2 The winner wik be randomily sefected from the valid entries recetved
by P&O Cruises before the dosing date. 3. The decision of P&O Cruises wil
be final and no comespondence will be entered into, No cash attemative wil
be offered and the prize is nomrtransferabie. 4. The winner will be notified in
writing by 10 September 2011, 5. The prize is a cruise for two adults on
Ventura N128 saliing Friday 4 November 201 for 15 nights. The prize
includes accommadation, orrboard main meats (excluding speciality
restaurants n which a cover charge will apply), entertainment and most
faciities on board. The prize does not include travel insurance, drinks, shore
€xcursions, personal expenses, gratulties or braved toffrom the refevant UK
alrport. 6. By entering the draw, winners consent to their name and picture
being used by the promoter in marketing material 7. No empioyees of
Camntval pic or their suppliers may enter into the draw.

The draw is ondy open to UK residents and only one entry per person is
permitted. 8 Entrants must be aged 18 or aver. 9. No buk or third party
entries No purchase is necessary to enter the draw. 10. The
winner wi be bound by PSO Cruises” booking conditions. 11, The promoter
is Camival pic, trading as P&O Cruises, Camival House, 100 Harbour Parade,
Southampton, SO15 15T, Please do NOT send coupons to this address.

*Ventura N113, based on OG cabin grade.



